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Frost Miller Group Helps Trade Show Organizers 

Navigate Tough Economy

Marketing agency joined organizers and consultants at roundtable discussion
BETHESDA, MD— April 22, 2008 — Bethesda, MD- based marketing communications agency, Frost Miller Group recently participated in a roundtable discussion about trade show promotion in the current economy, hosted by TradeshowLogistics.

The roundtable facilitator, Sam Lippman, is the organizer of two events that cater to the exhibitions industry, Exhibition and Convention Executives Forum (ECEF) and Large Show Roundtable. He maintained a robust dialogue among show organizers on a range of issues from maintaining current exhibitors and sponsors to using Web 2.0 to promote events to attendees. 
Frost Miller Group offered tips for breaking into new technology as well as utilizing public relations and grassroots efforts to promote trade shows. 
“The most important thing to do when marketing budgets are decreasing is to be strategic about what you cut out,” cautioned Kevin Miller, president of Frost Miller Group. “During the roundtable, we suggested many marketing techniques that can be performed on a budget while still maintaining the overall strategy.”
BJ Enright, president of TradeshowLogistics, a tradeshow general contractor, organized the event to bring together people representing different areas of the industry to share ideas for thriving in today’s market. She also established a special LinkedIn group for the participants to continue the discussion after the roundtable. 
“This was a great environment to ask questions to determine what’s working and what’s not, share strategies and build relationships for future dialogue,” said Elizabeth Johnson, copywriter at Frost Miller Group. 

Frost Miller Group combines its strategic planning and design capabilities to create successful marketing campaigns for more than a dozen trade shows each year. 
About Frost Miller Group

Since 1992, Bethesda, MD-based agency Frost Miller Group provides branding, marketing research, strategy, graphic design, copywriting, Web development, public relations, and media planning and placement. Among its clients are Association of Public Safety Communication Officials, ISM, The Electrical Alliance, Freddie Mac Foundation and National Mining Association. Frost Miller Group is listed as one of the Washington region’s top 25 agencies by the Washington Business Journal. More information is available at www.frostmiller.com.
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