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Frost Miller Group Builds Digital Communities for Construction Clients
Electrical Alliance takes PR campaign to social networking sites to share information with its community.
BETHESDA, MD― April 19, 2010―Facebook and Twitter users are building relationships with the Electrical Alliance, an organization that supports electricians and electrical contractors in the Washington, DC area. Frost Miller Group (FMG) helped the organization establish a presence online in order to connect more directly with its target audience.
The integrated marketing communications firm has launched several social media campaigns for construction industry clients over the past year. Based on the social media network, FMG designs backgrounds and other images, populates it with content, and then provides ongoing support as needed by the client.  
“At first, a lot of clients hesitated to join social networking sites because they work in the business-to-business space, but the construction industry is just like any other industry, full of people who need to connect with one another,” says Kevin Miller, president of Frost Miller Group. 

For the Electrical Alliance, FMG worked in phases, first redesigning several of the organization’s Web sites and then adding a blog, video, and other content. Once the content was in place, it launched social media accounts on Twitter and Facebook to share it. Social media has allowed the Alliance to connect with its audience as well as industry peers in green building, solar energy and building information modeling from around the world.
FMG uses social media as just one of many tools, integrating it into overall marketing communication plans.
“While social media allows an organization to connect with several different audiences—customers, potential customers and the media—it doesn’t flat out replace traditional public relations methods,” explains Elizabeth Johnson, FMG’s director of public relations and content development.  

In addition to the Electrical Alliance, FMG has provided digital marketing services to other construction industry clients, including launching blogs and social media accounts for Centennial Contractors Enterprises and Seawright Homes. 
About Frost Miller Group

Opened in 1992, Bethesda, MD-based agency Frost Miller Group provides branding, marketing research, strategy, graphic design, copywriting, Web development, public relations, and media planning and placement. Among its clients are National Venture Capital Association, Association for Public Safety Communications Officials, and Electrical Alliance. Frost Miller Group is listed on the Washington Business Journal’s List of the region’s Top Advertising Agencies. More information is available at www.frostmiller.com. 
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