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Tradeshow Organizers Make Strong Use 
of Email Marketing
Annual study finds email, other new technologies increasing in popularity
BETHESDA, MD- October 16, 2008- The 5th annual AttendTrend® study conducted by Jacobs, Jenner & Kent and Frost Miller Group found that 100 percent of tradeshow organizers are using email for attendee promotion  and 89 percent email potential attendees five or more times to promote one event.

For one of Frost Miller Group’s clients, Moya Phelleps, vice president of National Mining Association, who organizes megashow, MINExpo INTERNATIONAL®, email usage was key to successful turnout.

“For this year’s MINExpo, we dramatically increased the use of email, primarily to communicate with existing exhibitors and a wide variety of prospective attendees. It appears to have had a positive impact, as our exhibit space and attendance numbers were up nearly 30 percent and 40 percent respectively,” points out Phelleps. 
The study found that email surpassed last year’s top tactic, web advertising, as the most commonly used form of promotion, which tied for second with print advertising at 96 percent this year. Most marketers use email to produce pre-registrations and less to communicate with pre-registered attendees. 
In addition, marketers are just beginning to delve into a wider array of new technology options. Thirty eight percent of marketers say they use Web 2.0 tactics and 35 percent say they use Blogs to attract attendees.  

“We encourage marketers to use technology to engage pre-registered attendees before the event as well,” says Kevin Miller, president Frost Miller Group. “They can increase excitement among attendees by using email to send them the latest event news, or Web 2.0 technology to connect exhibitors and attendees before, during and after the event, which will provide them with a better event experience overall.”

AttendTrend is an ongoing study of marketing within the event industry. This study was conducted in November 2007 through telephone interviews with 450 event organizers in the United States and Canada. The complete report can be obtained by visiting www.frostmiller.com. 
About Frost Miller Group
Since 1992, Bethesda, MD-based business-to-business agency Frost Miller Group has provided branding, marketing research, strategy, graphic design, copywriting, Web development, public relations, and media planning and placement. Among its clients are Aircraft Owners and Pilot’s Association, The Electrical Alliance, National Mining Association and Hensel Phelps Construction. Washington Business Journal lists Frost Miller Group among the area’s top 25 advertising agencies. More information is available at www.frostmiller.com. 
About Jacobs Jenner & Kent

Wayne Jacobs is the CEO and Director of Research for Jacobs Jenner & Kent, an international marketing research and consulting company, founded in 1980 and concentrating on the exhibition and event industry.  Jacobs is also a much-published author of research and international marketing studies, performing “state-of-the-industry” studies for clients such as the Consumer Electronics Industry, the Business Products Industry, the Manufacturing Technology Industry, and the Residential/Commercial Building Industry.  He has over 25 years experience in the design, data collection, analysis and presentation of qualitative and quantitative market research studies and has presented exposition industry studies internationally at AMPROFEC, UFI XM and the International CEO Forum (IFC). More information is available at www.jjkresearch.com. 
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