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Frost Miller Group Hires Barbara Myers, CAE, as Chief Account Strategist
Myers brings ten years of association experience to Frost Miller
BETHESDA, MD—November 30, 2011— Frost Miller Group (FMG) added Barbara A. Myers, CAE to its integrated marketing communications team as chief account strategist.
[image: image2.jpg]Myers has more than a decade of managerial experience in the nonprofit sector, most recently serving as chief operations officer of the Association of Public-Safety Communications Officials (APCO) International. Prior to becoming COO, Myers was the director of membership, events and corporate outreach, and also spent several years managing the association’s several domestic and international tradeshows and events. 
Myers has a Bachelor’s in psychology from the University of Maryland and is pursuing a Master’s in non-profit management from the University of Central Florida. She is a Certified Association Executive (CAE) and holds a Business of Meeting Certificate, both earned through American Society of Association Executives (ASAE). 
President of Bethesda, MD-based FMG, Kevin Miller said, “Barbara’s in-depth association knowledge and natural strategic instinct gives our clients an even greater marketing edge. Her experience will provide more multi-faceted internal thinking and direction in marketing strategies.”
As chief account strategist, Myers will oversee the strategy and execution of work for FMG’s current association accounts and its clients who target associations. In addition, she will help cultivate new client relationships.

Her experience has given her an understanding of marketing, business development, database project planning, budget planning and administration, policy development, member services, government relations, advocacy and international development, and management of conferences, tradeshows and personnel – all attributes that will be of value to FMG’s clients. Myers is currently active in ASAE and International Association of Exhibitions and Events (IAEE) and volunteers at Bethune-Cookman University’s Hospitality Advisory Board of Directors.
“I am thrilled to be joining the FMG team and excited to utilize my diverse experience in association and tradeshow management to help existing and future clients meet and exceed their most ambitious goals,” said Myers. 
About Frost Miller Group

Founded in 1992, Bethesda, MD-based integrated marketing communications agency Frost Miller Group provides strategy, branding, graphic design, copywriting, digital marketing and web development, social media, public relations, and media planning to its regional, national and international clients. Among its clients are National Mining Association, Association for Public Safety Communications Officials, Potomac Valley Brick’s BrickStainable Design Competition, National Venture Capital Association and Naylor/CMG. Frost Miller Group is listed on the Washington Business Journal’s List of the region’s Top Advertising Agencies. More information is available at www.frostmiller.com or on Twitter @frostmiller. 
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